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M O R G A N T OW N

Plenty of projects planned for city facilities
BY BEN CONLEY
BConley@DominionPost.com

In just over one year
since the Morgantown
Municipal Airport runway
extension project’s ground-
breaking, some 470,000
cubic yards of dirt have
been moved, and 130,000
cubic yards of rock
embankment have been
placed.

T hat’s step one.
“Phase 1 is scheduled to

be completed in mid-June,”
Morgantown Communica-
tions Director Andrew
Stacy said, adding Phase 2,
which will include addi-
tional land clearing and
excavation, is set to begin
late this fall.

While the continuation
of the city’s five-year
$40-plus million runway
extension is the largest pro-
ject on the city’s agenda, it’s
certainly not the only one.

Earlier this month, city
personnel began the pro-
cess of relocating ahead of a
substantial renovation of
Morgantown City Hall.

The city’s finance
department moved across
the street to 430 Spruce St.
on April 11. Finance will
eventually be joined by
code enforcement and
development services on
June 6 and the city clerk’s
office on June 13.

Assistant City Manager
Emily Muzzarelli said the
work on city hall is esti-
mated at about $2.9 million
and will include asbestos
abatement, elevator
replacement, a new heating
and cooling system, win-
dow replacement, creation
of a secure entrance foyer,
restroom upgrades,
kitchen upgrades, flooring
renovation and replace-
ment and creation of a base-
ment workshop.

The city hall project is
the first of several to be
funded through a recent
issuance of infrastructure
b o n d s.

Projects are also

planned for the city’s public
safety building, public
works garage and Norwood
fire station.

But the city’s plans
extend beyond construc-
tion and facilities improve-
ments. There’s been a
recent focus on building
bridges through commu-
nity outreach.

In March, the inaugural
Morgantown Citizen’s
Academy convened.

The eight-week course is
free and designed to give
residents a behind-the-
scenes look at the inner
workings of the various
city departments.

In addition, the city just
launched its downtown
ambassador program.

Ambassadors Kimberly
Katarski, Ed Mason and
Channing Moran will offer

information about tourism
and downtown businesses
and they will provide ser-
vices such as litter
cleanups, beautification
projects and safety escorts.
Ambassadors will be out on
the streets from 9 a.m. to 8
p.m. Wednesdays through
S u n d ay s.

Other initiatives under-
way by the city are an
expansion of the outdoor
dining program, and agree-
ments with the West Vir-
ginia Division of Highways
that give the city more lee-
way in closing High Street
without prior approval and
the ability to maintain
some state roads during
inclement weather events.

THE WORK ON CITY HALL IS ESTIMATED AT
ABOUT $2.9 MILLION AND WILL INCLUDE

ASBESTOS ABATEMENT, ELEVATOR
REPLACEMENT, A NEW HEATING AND COOLING

SYSTEM, WINDOW REPLACEMENT, CREATION OF
A SECURE ENTRANCE FOYER, RESTROOM

UPGRADES, KITCHEN UPGRADES, FLOORING
RENOVATION AND REPLACEMENT.

William Wotring/The Dominion Post photos

City personnel began relocating offices earlier this month in anticipation of substantial renovation on Morgantown City
Hall, above. Below, the Norwood Fire Station will also see improvements.

Business,
wh a r f
d i s t r i ct s
are still
vi b ra nt
BY EVA MAYS
Newsroom@DominionPost.com

Barbara Watkins,
executive director of
Main Street Morgan-
town, is always pleased
to talk about new devel-
opments in Downtown
and the Wharf.

Happily, there are still
plenty of businesses to
talk about.

“We didn’t lose many
during the pandemic,
compared to some other
t ow n s, ” Watkins said.
“We were really lucky.”

Main Street Morgan-
town is a nonprofit orga-
nization that supports
the growth, preservation
and rejuvenation of the
city’s business district.

“Sometimes people
d o n’t realize that we
have a very vibrant
d ow n t ow n , ” Wat k i n s
said. “We want to bring
awareness that they can
come here to shop, dine
and be entertained.”

Eleven businesses
with unique goods and
services set up shop in
Downtown Morgantown
and the Wharf District in
2021. These include Nov-
elKeys, which creates
custom keycaps for
mechanical computer
keyboards; and Modern
Throwback, which buys,
sells and trades vintage
and WVU-themed cloth-
ing.

To balance the retail
offerings, several restau-
rants have opened since
the beginning of this
year. On Wall Street, Von
Blaze is a “h i g h - q u a l i t y,
but affordable” sand-
wich shop, and Fry’d,
located on High Street,

SEE VIBRANT, I-4
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specializes in hand-cut
fries coupled with home-
made sauces.

There is room for more
growth in the area, with
several empty storefronts
waiting for innovative busi-
nesses that will add their
own flavor to the Morgan-
town mix.

In the upcoming year,
existing businesses may
take advantage of the New
Façade and Interior
Improvement Grant Pro-
gram. The program, which
was announced by the City
of Morgantown in April,
invites commercial prop-
erty or business owners in
the downtown and water-
front areas to apply for up
to $20,000 of American Res-
cue Plan Act money. The
grants can be used to
improve the interior or
exterior of buildings. Appli-
cations for this program
are due by 4 p.m. June 2.
More information about
this program, including
how to apply, can be found
at https://www.morgan
t ow n w v. g ov / A R PA

There will be even more
friendly faces downtown
soon. The City Ambassador
program, which com-
menced April 27, will
enhance downtown user
experiences with aesthetic
improvements, litter clean-
ups and safety escorts. The
City Ambassadors will be a
presence in the district
from 9 a.m.-8 p.m. Wednes-
days through Sundays.

The Wharf has seen
many improvements over
the last several years.
Recent efforts have resulted
in the revitalization of
Hazel Ruby McQuain
Pa rk .

“Before, it was an under-
utilized asset,” Wat k i n s
said. “Now, it will be much
more used.” The revitaliza-
tion project included rehab-
bing the historic Morgan-
town Railroad Depot and
adding a kayak launch.
Ruby Amphitheater was
updated, from the top of the
new shade structure to the
bottom row of the new ter-

raced seating. The park will
offer many events this year,
including free tai chi on
Saturday mornings from
May to September and a

Summer Concert Series
that will feature such acts
as Don McLean and Jo Dee
Messina.

“We have it all down
h e re, ” said Watkins. “And
our goal is to let people
know what we offer.”

VIBRANT
FROM PAGE I-2

MONONGALIA COUNTY

‘Middle mile’
infrastructure to
help with internet
BY BEN CONLEY
BConley@DominionPost.com

With the forced isola-
tion of COVID-19 making
connectivity more critical
than ever and the bonanza
of federal dollars flowing
in its viral wake, every-
body loves to talk about
b ro a d b a n d .

It’s become a bit of a
bu z z wo rd .

“As an elected official,
it’s been frustrating
because you hear about it
all the time, but nobody
ever really knows what it
is or what it means,”
Monongalia County Com-
missioner Sean Sikora
said. “There are no real
examples of how to actu-
ally accomplish it.”

The Monongalia
County Commission
intends to provide that
example, and it plans to
begin as early as this sum-
m e r.

The commission has a
comprehensive broad-
band plan in hand that
divides the county into
14 individual rings, or
broadband projects.

For each of these rings,
the county plans to build

what is known as the
“middle mile,” infrastr uc-
ture to which internet ser-
vice providers can con-
nect in order to service
the homes in that area.

With the plan in place,
the commission’s effort to
make broadband avail-
able to every home in the
county has shifted into its
second phase, which
includes nailing down
right-of-way agreements,
drafting ISP agreements
and the formation of a
county broadband author-
i t y.

Sikora, the commis-
s i o n’s point person on the
broadband project, indi-
cated movement could
begin on a ring in the
county’s western end as
early as this summer.

“I’ve been pushing
hard and I look to have
final engineering in the
next two weeks or so,” he
said.

T hat’s not to say the
process is easy, or cheap.

Each of the 14 rings
brings its own level of
complexity based on avail-
able rights-of-way and

Submitted map

Monongalia County is divided into 14 rings. For each of
these rings, the county plans to build what is known as
the “middle mile,” infrastructure to which internet
service providers can connect in order to service the
homes in that area.

SEE COUNTY, I-6
Ron Rittenhouse/The Dominion Post photos

Eleven businesses with unique goods and services set up shop in Downtown Morgantown
and the Wharf District in 2021.

“SOMETIMES PEOPLE DON’T REALIZE THAT WE HAVE A
VERY VIBRANT DOWNTOWN. WE WANT TO BRING AWARENESS

THAT THEY CAN COME HERE TO SHOP, DINE AND BE ENTERTAINED.”
Barbara Watkins

Executive director of Main Street Morgantown
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whether or not the terrain
will allow for buried fiber
lines or require a wireless
signal from tower to tower.

The broadband plan pro-
vided by the Ice Miller
Whiteboard consulting
team indicated it would
likely take at least $25 mil-
lion out-of-pocket to build
the middle mile architec-
ture county-wide. That
money would be in addition
to fees paid to the county by
ISPs to use that infrastruc-
ture once rings start com-
ing online.

Sikora said he believes
that $25 million estimate is
likely low.

“So once we get to those
individual rings and get a
couple of those done, we’ll
know, OK, those projec-
tions are realistic or
they’re not,” he said, noting
the goal is to provide a level
playing field.

“Because if everyone
starts on a level playing
field, and everyone can pro-
vide the same level of ser-
vice, then the discrimina-
tor is going to be the level of
customer service and the
p r i c e, ” Sikora said. “So the
public will ultimately be
the benefactors of this
whole project, if it’s done
cor rectly.”

The commission has ini-
tially committed $10 mil-
lion of its $20.5 million
American Rescue Plan allo-
cation to the broadband
p ro j e c t .

TWEET @DominionPostWV

COUNTY
FROM PAGE I-4

W E S T OV E R

City grows, now to fix Holland Avenue
BY BEN CONLEY
BConley@DominionPost.com

A lot has been made of
We s t ove r ’s growth in
recent years, and right-
fully so.

Going back a decade,
the city has annexed prop-
erty, including the Mor-
gantown Mall, the Gate-
way and, more recently, a
portion of the WestRidge
development that has not
only significantly
expanded its boundaries,
but its tax base.

But the city’s most
important infrastructure
project in recent memory
wo n’t happen on its periph-
ery, but right through its
hear t.

Westover Mayor Dave
Johnson said the complete
overhaul of Holland
Avenue (U.S. 19) — from the
sewer and stormwater
lines undercutting it on up
to the road surface and
sidewalks — could begin
as early as this fall with
any luck.

And it’s been a long time
coming.

“A lot of people over the
last several years have
been up in arms about the
DOH not fixing it, but actu-
ally, truth be known about
that, we as a city had
advised against that until
we could get something
together to where we could
get in and get everything
fixed because otherwise it
wo u l d n’t do any good,”
Johnson said. “If you fix it
now, it might last a season.
Yo u ’d be lucky if it lasted

two before you’re in the
same shape or worse.”

There are multiple rea-
sons for that.

One, the road from the
top of the hill near the
Westover Volunteer Fire
Department down to the
Westover bridge, is
undershot with collapsed
sewer and stormwater
l i n e s.

On top of those col-
lapsed lines sits the orig-
inal brick road, and on top
of the brick, asphalt.

Even in the best of cir-
cumstances, “brick and

asphalt don’t mix,” Jo h n -
son said.

While none of this infor-
mation is new to the city,
the issue has always been
paying for such an exten-
sive project.

Then came the Amer-
ican Rescue Plan Act,
through which $1.7 million
found its way to Westover.

“This is really a poster
child of a project. This is
exactly what they want to
see this money spent on,”
Johnson said, citing the
original ARPA guidelines,
which favored water,

sewer and broadband
i m p rove m e n t s.

The city intends to use
the entirety of its ARPA
money for the project,
which currently looks like
it will be closer to $3 mil-
lion.

Johnson said the city is
counting on the West Vir-
ginia Division of Highways
to contribute and is look-
ing at various grants and
low-interest loan options
in what he calls the “find-
the-money” phase of the
p ro j e c t .

The Monongalia

County Commission could
be another potential fund-
ing source, given the thor-
oughf are’s importance to
the traffic network.

Johnson said the city
was told there were 30,000
cars traveling the road
daily — a decade ago.

“This is a big deal. It
really is, and it’s a big deal
not just for Westover, but
for everybody in this whole
metropolitan area,” Jo h n -
son said. “A whole lot of
people travel through
We s t ove r. ”

TWEET @DominionPostWV

Ron Rittenhouse/The Dominion Post

Westover will be working to improve Holland Avenue from the ground up. Sewer and stormwater lines will be replaced,
and then the roadway and sidewalks will be worked on.
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ONE BUSINESS

265 Spruce Street, Suite 100

Morgantown, WV 26505

304.292.3311

www.morgantownpartnership.com

Rendering of the I-68 Commerce Park
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WESTRIDGE

Business, retail park continues to grow
BY EVA MAYS
Newsroom@DominionPost.com

There has been an air of
anticipation in the region
since 2016, when a 1,000-
acre space off I-79 began to
be developed into the
WestRidge Business and
Retail Park.

Local consumers have
been eager for the arrival of
stores such as Bass Pro
Shops and HomeGoods.

“The plan was to recruit,
construct and open the
retail anchors and we’re
pleased with the success
we ’ve had,” said Megan
O’Reilly, director of Exter-
nal Relations at
WestRidg e.

However, the developers
envisioned WestRidge to be
more than a collection of
retailers — the complex is a
master-planned, mixed-use
d eve l o p m e n t .

To complement the
selection of retailers,
WestRidge includes flex
space, restaurants, 135,000
square feet of office space
and over 450,000 square feet
of distribution space.

Distribution facilities
are critical to the function-
ing of the currently
strained supply chain, as
they allow retailers to
remain well-stocked and
facilitate e-commerce.

FedEx, which occupies a
portion of that almost half a
million square feet, is soon
to be joined by a notable
healthcare solutions com-
p a ny.

“We are thrilled to
announce that Owens &
Minor has selected

WestRidge for a logistics
and distribution facility,”
said O’Reilly. “It is expected
to create over 125 jobs in
our region.”

Increased employment
opportunities for the res-
idents of the region was
among the development
team’s goals, O’Reilly con-
tinued. WestRidge’s web-
site states that the devel-
opment is projected to sup-
port 9,900 jobs by 2025.

The natural setting and
careful landscaping design
make WestRidge unique
among similar complexes.

“The development team
began with a vision of

showcasing the best of West
Virginia, using sandstone
found on site to create boul-
der walls, for example, with
the intention of creating a
beautiful space to work,
live, play and shop right
here in Morgantown,” said
O’Re i l ly.

The area was histori-
cally strip-mined, and the
team has taken steps to
revitalize the land. Two
thousand trees have been
planted so far. Following
earthwork activities, the
land was reseeded with
native wildflowers. This
has resulted in one of the
largest native wildflower

installations in the north-
eastern United States.

WestRidge is composed
of five complementary
neighborhoods, each offer-
ing a unique experience.
Emphasis is placed on
developing sustainable,
complementary groups of
businesses so employees
and business tenants can
enjoy business lunches and
happy hours at restaurants
near at hand to their
offices. Soon, the develop-
ment team hopes to add
entertainment and grocery
options that will benefit
WestRidge workers and the
local community.

A 187-room Drury Hotel
is set to begin construction
soon, and Kohl’s, Petsmart
and a popular chain restau-
rant will be opening soon.
O’Reilly said the
WestRidge team plans for
much more office, light
industrial and distribution
center development in the
f u t u re.

There are over eight
miles of new roadways and
sidewalks, inviting
WestRidge visitors to
drive, bike, or walk
through a thoughtfully

designed landscape that is
both attractive and func-
tional. The development is
well-placed to allows easy
transportation to recre-
ation outlets such as Mylan
Park, the Monongalia
County Ballpark and other
local amenities.

The developers have
paid special attention to
infrastructure, as
WestRidge is intended to
grow over the long-term
and remain a Morgantown
community asset for
decades to come.

William Wotring/The Dominion Post photos

Some of the recent additions to WestRidge are HomeGoods, Ross Dress for Less,
Menards and Bass Pro Shops. There are also office buildings for the likes of Leido’s and
distribution facilities for FedEx. Developers say there are more plans in the works for the
1,000-acre space off I-79, across from University Town Centre.

Get local news and sports in The Dominion Post
or online at DominionPost.com

Spring forward to Home Construction Season with  
First Greene Mortgage! Our variety of 
construction and improvement loans puts you in 
charge of your Dream Home project. We offer:
• Construction Loans
• Owner-Builder Loans
• Home Improvement Loans (FHA Title I)
• Home Equity Loans

Visit with a Loan Officer, or apply anytime online!
354 Suncrest Towne Centre Drive

304-598-0060

Your home is the heart of what we do!

NMLS# 
458729First Greene Mortgage Corporation, dba First Greene Mortgage, is a wholly owned subsidiary of First Federal Savings and Loan Association of Greene County.

Giving you all the tools
you need

www.fgm.bankCheck out our NEW website!
•Clean & clear design•Streamlined menus•Easier to find the information you need 

•Added security & safety of .bank domain
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MYLAN PARK

Expansion, opportunities continue along Chaplin
BY ERIN CLEAVENGER
ECleavenger@DominionPost.com

There is a little some-
thing for everyone at Mylan
Park and visitors can
expect even more this year
and next.

What was once a few
baseball and softball fields
on Chaplin Road in Monon-
galia County continues to
expand under the leader-
ship of the Mylan Park
Fo u n d at i o n .

“A lot of people do not
realize we are a nonprofit
organization running all
of these facilities,” said
Executive Director Terri
Howes. “We have a fan-
tastic board that is for-
ward-thinking and always
with the thought of our
residents and the eco-
nomic development of
this area and of north-cen-
tral West Virginia at the
forefront of everything
they do and with our mis-
sion of providing these
opportunities and these
s e r v i c e s. ”

In 2019, before the pan-
demic slowed things down,
over one million people vis-
ited the park, Howes said.
With three major projects
in the works, they are
expecting double that num-
ber this year and next.

“We are just really
e xc i t e d , ” Howes said. “T he
economic development and
the opportunities for our
residents and visitors to
Mylan Park will just grow
e x p o n e n t i a l ly. ”

The most recent addi-
tion to the park is due to
open June 1, Howes said.
An expansion to Hazel and
J.W. Ruby Community Cen-
ter will house a new sports
complex that will provide
open recreation, instruc-
tion and camps, as well as
leagues and tournaments
of local, regional and
national caliber.

The new complex will
have the capacity for five
basketball courts, five vol-
leyball courts, two indoor
soccer footprints or 15 pick-
leball courts. Combined

with the current commu-
nity center building, the
addition will create an
almost 100,000-square-foot
f acility.

Howes said the new
expansion and other pro-
jects at the park never
would have been possible
without the support of the
Hazel Ruby McQuain
Charitable Trust.

The park’s foundation
was also one of only a hand-
ful of organizations recom-
mended by Gov. Jim Justice
to receive an abandoned
mine land reclamation
grant through the Depart-
ment of Environment Pro-
tection, Howes said.

The $3.75 million grant
was awarded for use toward
the Mylan Park KOA Resort
and Campground. Accord-
ing to Howes, the RV park is
still in the planning and
engineering phase, but the
hope is to have a substan-
tial portion of the $7.15 mil-
lion project completed
some time in spring 2023.

Howes said there is
another big project the
park is hoping will become
a realization in 2023, a one-
of-a-kind bicycle tourism
ve nu e.

According to Howes, the
foundation received a non-
binding commitment letter

from the Economic Devel-
opment Authority for the
Mylan Park Action Sport
Complex.

“This would be the only
BMX facility of its kind,
anchored with a national
competition hard surface
BMX track,” she said. “We
are hoping to know in the
next several months if the
grant is received by
E DA . ”

If the Action Sports
Complex comes to fruition,
Howes said they will also
receive a Claude Worthing-
ton Benedum grant, which
is difficult to get. The grant
would provide $100,000 to
fund a tourism partners
prog ram.

Howes said improve-
ments and new develop-
ments are also being made
around to the outdoor
sports complexes.

“We are in the process
of developing another soc-
cer field, a grass field,
next to the multi-purpose
turf field,” she said. “We
are hoping it will be up
and ready for play this
f all.”

Those attending softball
games will notice a brand
new press box at Lynch
Field and Howes said the
park has continued to make
improvements and

upgrades to several areas
around the entire Anker
Field Complex.

The park’s event calen-
dar remains filled with a
variety of activities,
classes, leagues and tour-
naments the community
can participate in, as well
as WVU swimming, diving
and track and field events
and Big 12 tournaments at
the Aquatic Center and
Track Complex.

Howes said the park is
also partnering with local
schools to have students
develop artwork to be dis-
played at the park as part of
beautification efforts.

“One should be up and
ready to display when we
open up the new building,”
Howes said. “We are
e xc i t e d . ”

Visit mylanpark.org for
more information about the
Mylan Park Foundation,
programs and classes avail-
able at Mylan Park, and a
full calendar of park events.

TWEET @DominionPostWV

The Mylan Park Foundation
continues to work on bring-
ing more recreational activ-
ities and services to the
area. The event center is
being expanded, the
aquatic center is open and
busy. Next up are a BMX
facility and a KOA RV park.

William Wotring/The Dominion Post

Mountain Line now 
available on Uber
6 Month Demonstration Project  
Beginning Monday May 9th 

Service covering Route 14 Mountain Heights  
and Route 15 Grafton Road.

Expanded service from your door to one  
of the three drop off points connecting  
you with other local routes.  

Open the Uber App and choose  
Mountain Line. 

For full service area and other  
details visit:

busride.org/RideMon 

VEHICLE OPERATORS      $20.64/hr
CDL and Non CDL Driver Positions Available
Full time benefits include:
• Family health, dental and vision insurance
• Company match retirement plan
• Two weeks paid vacation, 8 paid holidays and 12 days paid sick leave
• Longevity pay and company paid long term disability insurance
• Optional life insurance at group rates

Minimum qualifications include:
• High school diploma or equivalent and a Clean driving record

Apply online today at busride.org/employment
Mountain Line is an Equal Opportunity Employer

Start a Career in Transit Today
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THE PARTNERSHIP

The Dominion Post file photos

The Morgantown Area Partnership holds its first Business After Hours since the COVID
pandemic began in 2020 at its new offices, 265 Spruce St., downtown Morgantown.

Collaboration ‘ge n e rate s
i n n ovati o n’, effectiveness
BY EVA MAYS
Newsroom@DominionPost.com

Russell Rogerson, the
president and CEO of the
Morgantown Area Partner-
ship, has a strong belief in
the power of collaboration.

“It generates innova-
tion,” he said. “It allows us
to do things differently and
more effectively.”

The Morgantown Area
Partnership came into
being in 2019, after local
leaders in both the public
and private sectors spent
years discussing the need
for better collaboration
within the community.

Ultimately, four organi-
zations chose to work under
the Partnership’s
umbrella: the Morgantown
Chamber of Commerce, the
Monongalia County Devel-
opment Authority, the Mor-
gantown Area Economic

Development Partnership
and the Campus Neighbor-
hoods Revitalization Corp.
— previously known as
Sunnyside Up.

Rogerson, a West Vir-
ginia native and Bethany
College graduate with over
20 years of experience lead-
ing economic development
organizations, was brought
on to steer the ship.

The Partnership’s board
consists of over 30 individ-
uals who represent a cross-
section of the community,
including leaders from gov-
ernment, education and
businesses of all sizes. This
composite is one of the rea-
sons the Partnership works
so well. The board mem-
bers inform the Partner-
ship of the needs and pri-
orities of their organiza-
tions, and the Partnership
staff works with those enti-

ties to help them reach
their goals.

“We believe the Partner-
ship is setting the tone in
our community,” Ro gerson
said. “It helps people under-
stand the need to work
together, no matter what
the issue might be, so we
can grow our community in
a positive way.”

During the COVID-19
pandemic, the Partnership
was activated in unprece-
dented ways. Educational
seminars were held to pro-
vide local businesses with
tools needed to survive in
the new landscape. The
Partnership also imple-
mented a gift card program
to help support businesses
during lock-downs.

One of the Partnership’s
goals is workforce develop-
ment. Recently, a new web-

“WE BELIEVE THE PARTNERSHIP IS SETTING THE TONE IN OUR
COMMUNITY. IT HELPS PEOPLE UNDERSTAND THE NEED TO WORK

TOGETHER, NO MATTER WHAT THE ISSUE MIGHT BE, SO WE CAN GROW
OUR COMMUNITY IN A POSITIVE WAY.”

Russell Rogerson, president and CEO of Morgantown Area PartnershipSEE PARTNERS, I-11
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site was launched where
Monongalia County busi-
nesses can list job oppor-
tunities for free.

“We ’re trying to provide
an easier way to access job
opportunities, both for the
individual, but also to help
the companies,” Ro gerson
said. “Without good
employees, companies
a re n’t going to be success-
ful.”

The Partnership also
hosted a career fair with
2,000 job opportunities
available across 60 organi-
z at i o n s.

Another of the Partner-
ship’s efforts is Leadership
Monongalia, a program
that exists to assist local
individuals in developing
leadership skills. The pro-
gram runs from September
to May each year and is
open to any committed
individual over the age of 18
who is either a resident of
or has professional connec-
tions to Monongalia
County. Applications for
the class of 2023, which are
due Aug. 1, are available at
w w w. l e a d e r s h i p m o n . o r g .

To combat blight, the
Partnership recently pur-
chased student housing on
Richwood Avenue and is
developing projects that
will benefit the community.
Also in the works is the
revitalization of the Beech-
hurst Avenue area.

“To have an attractive
gateway into the WVU area
will help the university, it’ll
help the city and it’ll help
the entire community,”
Rogerson said.

In the coming year,
Rogerson said the organi-
zation plans to continue to
launch ideas around work-
force development and pro-
vide purposeful events for
bu s i n e s s e s.

“I look forward to the
next project that we don’t
even know about yet,” he
said. “We will continue to
evolve, innovate and seek
ways to add value to the
community. We want Mon
County to be the best Mon
County we can be.”

PARTNERS
FROM PAGE I-10

FOUR ORGANIZATIONS
CHOSE TO WORK

UNDER THE
PA R T N E R S H I P ’S

UMBRELL A:
THE MORGANTOWN

CHAMBER OF
COMMERCE, THE

MONONGALIA COUNTY
DE VELOPMENT

AUTHORIT Y,
THE MORGANTOWN
AREA ECONOMIC
DE VELOPMENT

PARTNERSHIP AND
THE CAMPUS

NEIGHBORHOODS
REVITALIZATION CORP.

— PRE VIOUSLY
KNOWN AS

SUNNYSIDE UP.
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Statler College makes room for inventive students
BY DAVID BEARD
DBeard@DominionPost.com

The Engineering Sci-
ences Building in WVU’s
Statler College of Engi-
neering and Mineral
Resources is home to a
unique center for students
and entrepreneurs.

The Lane Innovation
Hub opened last November
and offers two state-of-the-
art spaces for creating elec-
tronic and mechanical (or
combined) prototypes,
along with a service center
where students, faculty,
staff and off-campus
entrepreneurs can con-
tract for dedicated staff to
produce their designs.

“I describe the hub as a
hybrid facility combining
a student-focused maker
space and a university-
level fabrication service
c e n t e r, ” said Director
Dustin Spayde.

The 9,500-square-foot
hub, named for philan-
thropists WVU alumnus
Ray Lane and his wife
Stephanie, houses two
“maker spaces” —  R ap i d
Prototyping and Electron-
ics Prototyping — along
with an advanced manu-
facturing Service Center
and a lab for metal additive
manuf acturing.

Spayde led a tour of the
two prototyping centers
and the Service Center.

When you enter the
Rapid Prototyping Center,
you first see on your left a
wall of 3D printers. Several
of them use photo-polymer
resin cured by laser light
and were key to WVU’s par-
ticipation in the COVID-19
response, turning out
10,000 testing swabs per
we e k .

Around the room are
CAD lab computers for
running modeling soft-
ware, a vacuum former for
shaping plastic molds, a
giant router table and
m o re.

The Electronics Proto-
typing Center has two
areas — a maker space and
a service center. Along the
back wall is a long cabinet
of drawers filled with a
wide array of tiny devices
— ultrasonic sensors, sin-
gle-board computers and
low-tech wire nuts among
them. Spayde said 25% of

the stock — housed in the
last two sets of drawers —
are there for students to
purchase at cost.

The room can also play
host to workshops, for
teaching such things as sol-
dering.

The Service Center is
run by staff. On- and off-
campus inventors and
entrepreneurs can submit
a design as a service
request. Staff evaluates it
and returns a cost esti-
mate. If the person agrees,
they begin production.

Again, it’s filled with
high-tech equipment.

Spayde shows a gleam-
ing wheel hub created on a
CNC (computer numeric
control) lathe produced for
a Baja SAE race car.

A five-axis wire EDM
(electronic discharge
machining) employs elec-
tric current passing
through a bed of water to a
brass wire that slowly
erodes the shape of what-
ever object is being
m a ch i n e d .

“It is not a fast process
but it is a very precise pro-
cess, down to the micron
l eve l ” Spayde said.

At the back of the room
is a huge — 1 0 - fo o t - by - 5 -
foot — industrial water jet.
“Pretty much any material
on the face of the planet up
to 7 inches thick, we can
cut with this.”

Water runs through a
filter system to a pump that
takes the pressure up
52,000 psi. Sand gets intro-
duced at the nozzle and
does the cutting, with the
water serving as the trans-
fer mechanism.

Spayde displays a 3-inch
thick aluminum slab with
two big circles cut out of
it.

“We never know what
walks through our door,”
he said. While the services
are primarily used by
WVU engineering folks,
they aren’t reserved exclu-
sively for them. Services
are open to anyone.

Statler College covers
the expenses for students

who want to use the maker
spaces for their projects,
Spayde said.

An invention or device
may require five, 10 or
dozens or prototypes, he
said, The number doesn’t
m at t e r.

“Our job here is to take a
design and make it reality.
As long at they come to us
with a design, we’ll pro-
duce it.”

Spayde and Paige Nes-

bit, Statler College commu-
nications director, pointed
out a unique aspect of the
Lane Hub: It’s all in one
p l a c e.

Other colleges and uni-
versities, they said, say
they have these hubs but
they are scattered among
several buildings — re a l ly
a network not a unified
s p a c e.

TWEET @dbeardtdp

WVU photos

Kelsey Crawford (above and below right), Advanced Manufacturing manager, is in the Lane Innovation Hub. Below is
the a Toyota stealth four-axis CNC mill.
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Outdoor collaborative already bringing
people to Morgantown, West Virginia
BY DAVID BEARD
DBeard@DominionPost.com

WVU’s Brad and Alys
Outdoor Economic Devel-
opment Collaborative taps
into the power of West Vir-
ginia’s great outdoors to
build the economy and to
develop the potential of the
s t at e ’s youths.

OEDC is about two fun-
damental things, said
Danny Twilley, assistant
vice president of Economic,
Community and Asset
Development: keeping West
Vi r g i n i a ’s best and bright-
est here and drawing the
best and brightest from
other cities and states to
become West Virginians by
ch o i c e.

“I really think we have
an opportunity to leverage
our outdoor recreation
re s o u rc e s, ” he said. “Other
communities have done
this and done it very well
nationally, we just need to
bring that recipe to West
Vi r g i n i a . ”

Twilley said he and Greg
Corio, assistant vice pres-
ident of Outdoor Youth
Advocacy and Initiatives,
sat down around 2017-18 —
when Twilley was at Ohio
University — to talk about
advancing the role natural
outdoor assets play in the
state and brainstormed
what an office would look
l i ke.

“We started really with a
blank piece of paper.” After
two days of work, Corio
invited Twilley to WVU to
start the ODEC office,
which launched in 2020,
wrapping in some existing
programs along with cre-
ating some new ones.

Ascend WV began in
April 2021. The remote
workforce recruitment pro-
gram offers $12,000 in relo-
cation and retention incen-
tives, a year’s worth of free
outdoor activities and gear
rentals, access to state-of-
the art co-working facili-
ties, and a choice of three
original host cities: Mor-
gantown, Shepherdstown
and Lewisburg.

Morgantown was first
and Ascend received more
than 7,500 applications for
50 spots. They invited 53, he
said, and 42 are in town
now. A significant number
are buying homes.

“T hey’re already active
members in the commu-

n i t y, ” he said. “The whole
idea of community devel-
opment and engagement
has really surpassed our
e x p e c t at i o n s. ”

Lewisburg is next.
T hey’ve received more than
3,000 applications — ab o u t
the number of residents in
the town — and plan to
announce the cohort in the
coming months.

OEDC also played a key
role in a recent develop-
ment: On May 3,
Appalachian Regional
Commission federal co-
chair Gayle Manchin
announced a $250,000 ARC
grant to the New River
Gorge Regional Develop-
ment Authority for the Out-
door Rivers Project. Six
states will formulate a plan
to make best use of their
assets to make the maxi-
mum economic impact
from their tourism and out-
door industries.

Along with West Vir-
ginia the other project
states are Kentucky, North
Carolina, Ohio, Tennessee

and Virginia. They will
develop a model plan that
other multi-state collabora-
tions can replicate and
adapt, Manchin said.

OEDC is key strategic
partner in implementing
the plan, Twilley said. They
were working with NRDGA
on developing outdoor
economy initiatives. “It
ultimately manifested itself
to be attractive to multiple
s t at e s. ”

Twilley said OEDC is
working on a project to
bring a trail within a mile
of every Morgantown res-
ident. COVID drove people
outside and this capitalizes
on that momentum.
Research shows that hav-
ing trail access within a
mile leads people to exer-
cise 45 minutes more per
week. Spending time out-
doors also enhances mental
we l l - b e i n g .

Following the lead of
other communities that
have leveraged a lifestyle-
driven approach, he said,
OEDC believes its work
could help reverse the
s t at e ’s population loss by
creating anchor communi-
ties linked to the outdoor
l i f e s t y l e.

ODEC also has three
youth programs: Science
Adventure School, Science
Behind the Sport and the
Youth Cycling Coalition.
Corio talked about those.

The youth programs
were piloted in 2018 and
have kept growing, he said.
“We ’ve been seeing such a
positive impact in the
s ch o o l s. ” Shared experi-
ences in a caring environ-
ment build lasting relation-
s h i p s.

COVID, of course, had an
effect. “Last fall was def-
initely a challenge.” T hey
had 1,000 spots and served
670 students. But it made a
difference for those kids
enduring COVID-adapted
s ch o o l i n g .

One school principal
told him it totally trans-
formed his school, Corio
said.

The programs focus on
sixth-graders, and on build-
ing meaningful relations
with teachers, students.
“The data seems to show
that it’s working.”

T hey’re expecting more
than 1,500 kids from 14
counties this fall. “Our goal
is to serve every child in
West Virginia.” They want
to build their confidence
and convey to them the
beauty of the state while
building meaningful rela-
tionships with the teach-
ers, who “truly are the
front-line defense for our
kids and what’s happening
in their lives.”

Youth biking has been
important. “Every week we
taught children how to ride
bikes for the first time. …
You can have a huge impact
on a child’s life and build
their confidence just by
having them ride a bicy-
cl e. ”

Corio said the Youth
Cycling Coalition — com-
prising the 10 largest
cycling nonprofits — ch o s e
Morgantown over 33 other
cities to launch its youth
cycling program.

Little Bellas is the first
new YCC program to
launch in Morgantown,
focused on mentoring girls
on mountain bikes.

And last fall, he said,
Rad Power Bikes, based in
Seattle on the other side of
the country, donated $60,000
towards a Project Bike Tech
classroom in Monongalia
County Schools, where stu-
dents will prepare for
careers in the future of
transportation and mobil-
ity. The plan is to build a
bike tech classroom to roll
out this fall where kids can
get certified as bike tech-
n i c i a n s.

And OEDC is working on
leads for another project,
he said: providing free
bikes for kids from low-
income families.

OEDC is named for Brad
and Alys Smith, who pro-
vided the startup money for
Ascend. Brad Smith was
executive chairman of
Intuit and is now Marshall
University president.

TWEET @dbeardtdp

Ron Rittenhouse/The Dominion Post

Several walkers make their way along the Caperton Trail in Morgantown. OEDC is working on a project to bring a trail
within a mile of every Morgantown resident. COVID drove people outside and this capitalizes on that momentum.
Research shows that having trail access within a mile leads people to exercise 45 minutes more per week. Spending
time outdoors also enhances mental well-being.

WVU photo

Brad and Alys Smith

“THE WHOLE IDEA OF COMMUNITY DEVELOPMENT AND ENGAGEMENT HAS REALLY SURPASSED OUR EXPECTATIONS.”
Danny Twilley

Assistant vice president of Economic, Community and Asset Development

ENTREPRENEURS

National Small Business Week Award recipients
honored by WV SBDC at Fairmont ceremony
Newsroom@DominionPost.com

FAIRMONT — The West Vir-
ginia Small Business Develop-
ment Center (WV SBDC), joined
by Small Business Administra-
tion (SBA) WV District Office offi-
cials, honored clients who
received 2022 Small Business
Week Awards during an invita-
tion-only ceremony May 6 in Fair-
mont.

“It is an honor to recognize
this year’s Small Business Week
Award winners, and especially
exciting to celebrate a West Vir-
ginian who has earned national
a c c o l a d e s, ” said Vic Sprouse, WV
SBDC interim director. “T hese
entrepreneurs have found inno-
vative ways to grow their busi-
nesses and create jobs in the
Mountain State and the WV
SBDC is proud to partner with
them to support their continued
s u c c e s s. ”

In addition to the small busi-
nesses being honored, the top
lenders of 2021 were also recog-
nized, including Huntington
National Bank as the WV Lender of
the Year, Clear Mountain Bank as
the WV Community Lender of the
Year, and First Microloan of WV as
the WV Microlender of the Year.

“These successes and contri-
butions to the state’s economy

wo u l d n’t be possible without the
generous support of these top
l e n d e r s, ” said Sprouse.

Award recipients are listed
b e l ow.

2022 National Small Business
Person of the Year Award
In addition to being named

WV’s Small Business Person of
the Year, Jill Scarbro-McLaury of
Bright Futures Learning Ser-
vices in Winfield received the
2022 National Small Business Per-
son of the Year Award, becoming
the first West Virginian to receive
the national honor.

WV Woman-Owned Small
Business of the Year

Julie Zuecher of Sparkle Jan-
itorial Products LLC in Morgan-
t ow n

WV Veteran-Owned Small
Business of the Year

Elizabeth Riffle of Riffle Farms
LLC in Terra Alta

WV Family-Owned
Business of the Year

Kimberly Mack of Cyclops
Industries Inc. in South
C h a rl e s t o n

Submitted photos

Clockwise from top left: Jill Scarbro-McLaury, Julie Zuecher, Kimberly Mack and Elizabeth Riffle
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The future will be in gigabit internet
BY WILL DEAN
WDean@DominionPost.com

KINGWOOD — T he
future of Preston County —
and one of the county’s
greatest achievements over
the past year — is gigabit
inter net

“I think it will make a
big world of difference in
the county, both, you know,
here coming up very soon
and into the future,”
County Commissioner Don
Smith said.

“That there’s like the top
of my list.”

Smith was referring to
two Line Extension

Advancement and Develop-
ment (LEAD) grants
awarded to Prodigi, a Pre-
ston County internet ser-
vice provider in January.
The grants will help fund
broadband expansion
efforts in the western and
north-central parts of the
county and were awarded
as part of Gov. Jim Justice’s
initiative to increase inter-
net access in the state.

“That will be a big asset,
both for the residents and
also for building business
opportunities within the
c o u n t y, ” Smith said. “I
mean, it’s something that I

think will make the county
more marketable.”

Smith said the two pro-
jects will help attract peo-
ple looking to move to the
county. Realtors have told
him the internet was a rea-
son for some clients not
buying houses. These days,
high-speed internet is just
as essential a utility as
water, sewage and electric-
ity. He pointed to Alpine
Lake, past Terra Alta,
which has boomed since
getting high-speed internet
as an example of the kind of
growth the county could
s e e.

“You get somebody to
come here as a resident,
they may then open a busi-
n e s s, ” Smith said.

Even if they don’t, hav-
ing more people means
money gets spent in the
county, taxes get paid, and
more residents mean more
national businesses will be
attracted to the county,
Smith said.

In total, the two LEAD
grant projects will cost
about $10.1 million.

The Preston County
Commission voted unani-
mously to contribute
almost $1.7 million in

matching funds that were
required to receive the
g rant.

Commission President
Samantha Stone said it’s a
huge investment and with-
out the American Recovery
Plan Act Fund one the com-
mission wouldn’t have been
able to make.

The communities of
Albright, Kingwood,
Reedsville, Arthurdale,
Bretz and Masontown will
all benefit from the LEAD
grants, according to the
gover nor’s office.

TWEET @WillDean_DP

“THAT WILL BE A BIG
ASSET, BOTH FOR THE
RESIDENTS AND ALSO
FOR BUILDING BUSI-
NESS OPPORTUNITIES
WITHIN THE COUNTY,”
SMITH SAID. “I MEAN,
IT’S SOMETHING THAT

I THINK WILL MAKE
THE COUNTY MORE

M A R K E TA B L E . ”
Don Smith

County Commissioner

Economic Development working to attract business
BY WILL DEAN
WDean@DominionPost.com

KINGWOOD — The Pre-
ston County Economic
Development Authority is
always working on a range
of long- and short-term pro-
jects to build a solid foun-
dation for existing busi-
nesses and those that want
to come to the county.

That foundation comes
in the form of workforce
development, broadband
access and other infras-
tructure improvements
such as sewer and water,
Robbie Baylor, the Preston
County EDA’s executive
director, said.

Using a pilot grant, the
EDA is preparing a six-acre
pad site, which is almost
finished, behind the former
Kinney Shoe building, also
called the Grace Chapel
proper ty.

“That is to hopefully
attract some new busi-
n e s s e s, ” Baylor said. “T hey
can build on that pad,
t h e re ’s an electric substa-
tion right next to it. So
t h e re ’s plenty of electricity,
t h e re ’s a water tank sitting
right there. So all the
infrastructure is there.”

As for the existing build-
ing on the site, the former
shoe factory, it was built in
1970 and is in need of a new

roof and some electrical
work done inside, Baylor
said. Because of supply
chain issues, the roofing
material won’t be available
until late summer or fall
and the electrical work
c a n’t be done until the roof
is finished.

The hope and plan is to
put a workforce develop-
ment training center in
that building.

Another major effort by
the EDA has been building
a new website for the
c o u n t y.

“It’s been a big endeavor,
because it is a large website
with a lot of information,”
Baylor said. “It’s going to
have a lot of capabilities for
people looking at Preston
County and for the resi-
dents who are here.”

A much requested fea-
ture will be a community
calendar showing events
around the county.

Of course, to look at a
new website one needs
internet and broadband
improvements are going
well. A $3 million USDA

grant for broadband expan-
sion in northern Preston
County is almost complete.

The county received $8.4
million from the state to
improve broadband around
Kingwood, Arthurdale,
Reedsville, Albright, Terra
Alta and the northern part
of the county. The Preston
County Commission com-
mitted almost $1.7 million
as matching funds for the
p ro j e c t s.

“T hat’s huge,” Commis-
sion President Samantha
Stone said. “I don’t think

people understand how
huge it is for us to commit
that kind of money. … If it
we re n’t for the ARPA fund-
ing we wouldn’t be able to
make that kind of invest-
ment in it.”

Sewer and water are
always being worked on all
over the county.

“Right now we are work-
ing with PSD 4, the sewer
PSD on a couple projects.
Terra Alta on water
Rowlesburg on sewer, King-
wood on water and sewer,
Reedsville on sewer,” B ay -
lor said. “I’m probably for-
getting somebody.”

The EDA also submitted

several water and sewer
projects to the state’s fed-
eral representatives to be
considered for congres-
sional appropriations.

“I think the hope is to
work on the things that we
need to work on. Like the
roads, like some of the
workforce training, like
housing and continue to
work on those things with
the thought of supporting
our existing businesses as
much as we can, but you
know, look for opportuni-
ties that make sense for
Preston County.”

TWEET @WillDean_DP

William Wotring/The Dominion Post

The former Kinney Shoe factory property in Preston County
is being prepared for a pilot grant to help bring businesses
to the area.

Chamber of Commerce lists accomplishments, ready for more
BY JENIFFER GRAHAM
Newsroom@DominionPost.com

KINGWOOD — The Pre-
ston County Chamber of
Commerce has a long his-
tory of working with busi-
nesses and with the com-
m u n i t y.

According to Britan-
nica.com the oldest cham-
ber of Commerce in the
United states was formed in
1768 in New York, and the
first city chamber was
formed in 1773 in
Charleston, S.C.

However, the first cham-
ber of commerce ever was
created in1599 in Marseille,
France. Its purpose was to
gather merchants, indus-
trialists, traders and crafts-
men to discuss and tackle

community challenges. It
was a place of unity, even
among competitors — a tra-
dition that exists today.

The Preston County
Chamber of Commerce
Director Kristy Ash said
the PCCC is a nonprofit,
member-driven organiza-
tion developed to support
the local business commu-
n i t y.

She said last year’s
accomplishments include:
nWork with a facilitator

to develop a Workforce
Development Strategic
Plan to positively impact
workforce in Preston
C o u n t y.
n Collaborate with Leg-

islative Committee and
local legislators to address

concerns for the 2022 Ses-
sion.
nWork in partnership

with the Visit Mountaineer
Country CVB to develop a
campaign designed to help
support local businesses,
telling Preston County’s
authentic story and show-
casing businesses in a pos-
itive light through a short
promotional video.
n Held the annual din-

ner recognizing six Preston
County businesses for
accomplishments and suc-
c e s s e s.
n Organize the State of

the County event to address
the county’s current cli-
mate and encourage an
invigorated sense of collab-
oration in our community.

n Coordinate several
Legislative events to allow
the community and cham-
ber members the opportu-
nity to engage with elected
officials and discuss new
bills and issues that impact
the business community.
n Collaborate with the

Marion, Harrison and Mon
County Chambers of Com-
merce for the Bridges With-
out Boundaries NCWV
Business Summit, which
focuses on the future of
north-central West Vir-
ginia.
n Held fun, networking

events like Girls Day Out
Bash and spring and fall
golf scrambles.

There was also “Clean
Up Preston,” an event to

encourage residents to help
make Preston County a
clean, safe place to live and
wo rk .

The chamber also cham-
pioned another Small Busi-
ness Saturday event focus-
ing on helping local small
businesses grow and suc-
ceed, by encouraging the
community to shop local all
year and during the holiday
season.

“Looking ahead, we
c a n’t wait to accomplish
even greater things for our
members and our commu-
n i t y, ” Ash said.

She said in the coming
year, the PCCC is excited
to:
n Launch programs to

benefit local farm and agri-

culture businesses.
n Resume quarterly

Business After Hours and
Lunch and Learn events.
n Continue advocacy

efforts through Legislative
C o m m i t t e e.
n Distribute a Member-

ship Directory to area busi-
nesses/organizations, visi-
tors and potential
i nve s t o r s.

The Preston County
Chamber of Commerce, 157
Plaza Court Suite 8, King
wood, can be reached by
phone, 304-329-0576; or
email, info@prestoncham
b e r. c o m .

Go to prestonchmam-
ber.com for more informa-
tion and a list of upcoming
eve n t s.

Have you
recently hired

a new
employee or
promoted a
valued one?

Let us know so
we can share
the informa-
tion with the
community.
Send press

releases and
photos to

newsroom@
dominion
post.com

Promote
your
employees
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Breast cancer survivor and lingerie designer
shatters industry taboos

BY ANNE D’INNOCENZIO
Associated Press

NEW YORK — When
Dana Donofree had a bilat-
eral mastectomy and
implant reconstruction
after her breast cancer
diagnosis in 2010, the then
28-year-old fashion
designer discovered only
medical and uncomfort-
able bras catering to
women with the disease.

Such frustrations led
Donofree to launch her lin-
gerie company called
AnaOno in 2014, aimed pri-
marily for women who had
breast cancer and had
undergone some type of
surgery. The Philadelphia
company now offers a
variety of wireless bras for
women who had breast
reconstruction, a mastec-
tomy or lumpectomy
because Donofree says
every surgery yields dif-
ferent results. The collec-
tion also includes post-
surgery loungewear.

While the designs were
initially sold on her web-
site and medical supply
stores, AnaOno is found at
mainstream online shops
including Soma,
ThirdLove, and more
recently Nordstrom and
soon Target.com. Her
designs are also sold over-
seas in such countries as
Spain, Israel and Canada.
Her products incorporate
four-way stretch, hidden
seams, and gentle fabrics
like imported modal,
which don’t rub against
scars. Other brands like
Athleta now offer mastec-
tomy bras, but Donofree
said overall the selection

is still limited.
Donofree, who has sat

on various breast cancer
nonprofit boards, is also
breaking taboos about
women and breast cancer.
She has helped to
embolden the breast can-
cer community, using
breast cancer survivors of
all shapes and ethnicities
in her campaigns. Her
runway events, which
went on hiatus during the
pandemic, have raised
over $500,000 for
metastatic breast cancer
re s e a rch .

Donofree is one of a
number of breast cancer
survivors creating their
own products from
beauty items to trendy
headwraps to help others,

says Melissa Berry,
founder of Cancer Fash-
ionista, an online
resource offering beauty,
fashion and lifestyle tips
for women being treated
for breast cancer and
beyond. AnaOno expects
to have 30,000 customers
and nearly $3 million in
revenue this year, nearly
double last year’s num-
bers. Donofree says her
goal is to reach 100,000
women and plans to
expand into swimwear
next season.

AP recently interviewed
Donofree about how she’s
filling the gap in lingerie
for breast cancer survivors
and how she’s advocating
for the breast cancer com-
munity. The interview has

been edited for clarity and
length.

Q. What were the type
of bras being offered to
breast cancer survivors
before you started
AnaOno?

A. Matronly, utilitarian
... the quintessential
grandma bra. So when
t h e re ’s bedpans and
wheelchairs, there was
also your mastectomy bras
and being a young woman
who had just completely
removed all of her breast
tissue, including my nip-
ples, it was just a very jar-
ring experience that felt
like the world was telling
me that I was no longer
allowed to act or look like
a woman, that something

inside of me was now bro-
ken. But this isn’t normal.

Q. What’s the design
process?

A. AnaOno is boob
inclusive. So if it’s two
boobs, one boob, no boobs
or new boobs, we have you
supported. And the way
that we’re able to do that
is by modifying the design
and the practicality of
what a bra is meant to do.
So I removed the under-
wire. I removed the sort of
traditional cup design to a
bra. So everything we have
is multiple stretch, multi-
ple different directions. We
use that incredible, beau-
tiful modal material,
which is not typical for
bra design.

Q. What was the ini-
tial reaction from
stores?

A. Every time I went out
and I traveled, I would look
up all of the specialty lin-
gerie stores in that city, and
I would look up all of the
plastic surgeons specializ-
ing in breast cancer recon-
struction. And the reason
was because I had to put
my feet on the ground.

I had to go boots on the
ground, knock on doors,
give my sales pitch. And in
doing that, getting exposed
to not just stores and spe-
cialty boutiques and plas-
tic surgeons and medical
practices, I realized just
how disjointed the conver-
sation was about what sort
of surgeries we were hav-
ing and what they were
doing to our bodies and
then what the solutions

were on the other side.

Q. What was your
breakthrough moment?

A. We had an opportu-
nity to go on a global stage
at New York Fashion Week
(in 2017). You could see
what a body looked like
without breasts, or you
could see what a body look
like without nipples,
because this was that
harsh reality that people
just didn’t understand
unless you had been
through it. And using art
and fashion and conversa-
tion and advocacy all
together really helped to
propel a different sort of
conversation. We can show
the world what cancer
really looks like. And that
was a pivotal moment
where we started changing
the conversation.

Q. What kind of
progress has the lingerie
industry made in cater-
ing to breast cancer sur-
v ivo r s ?

A. I think there’s been a
big shift in our movement,
especially in the last
decade. We stepped out as
one of the first lingerie
brands using real people
and bras and underwear.
It’s probably the hardest
thing to showcase in a
model. I think what we’re
still missing is absolute
inclusion now. The reality
is ... 1 in 8 women are diag-
nosed with breast cancer in
their lifetime. This is a sub-
stantial amount of people
that don’t have breasts or
might only have one breast
or have rebuilt their breast.
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AnaOno founder and CEO, Dana Donofree, poses for a portrait in Philadelphia.

CHANGES IN BUSINESS CLIMATE

Peloton headwinds stiffen as
people break pandemic routines
BY MICHELLE CHAPMAN
Associated Press

Pe l o t o n’s uphill struggle
to generate sales as more
people break from health
routines forced during the
pandemic continued in the
third quarter and the com-
p a ny ’s revenue outlook
sent shares tumbling 17%
at the opening bell.

The maker of high-end
exercise bikes and tread-
mills thrived during
COVID-19 outbreaks and
sales growth for the New
York City company doubled
in 2020 and surged 120% in
its last fiscal year.

The availability of vac-
cines and easing of COVID-
19 restrictions, however,
have opened up more work-
out options and Peloton has
suffered. In February the
company announced a
major restructuring and
abandoned plans to open its
first U.S. factory, which
would have employed 2,000
workers in Ohio. Co-founder
John Foley stepped down as
CEO and the company said it
would cut nearly 3,000 jobs.

The latest data Tuesday
raised more questions
about how the company
will move forward.

“After a couple of years of
adoration, Peloton now finds
itself in the unenviable posi-
tion of having to justify its
business model is both rel-
evant and operationally

sound in a post-pandemic
era, said Neil Saunders, man-
aging director of GlobalData.
“Quite frankly, the jury is
still out on both counts – bu t
t o d ay ’s results do nothing to
make investors lean towards
a favorable verdict,”

On Tuesday the company
announced a binding com-
mitment letter with JP Mor-
gan and Goldman Sachs to
borrow $750 million, but
new CEO Barry McCarthy
said in a letter to share-
holders that Peloton ended
the quarter with $879 mil-
lion in cash, “which leaves
us thinly capitalized for a
business of our scale.”

Peloton ramped up fast
during the pandemic,
increasing its subscriber
base from 700,000 to 3 mil-
lion, but that growth has
slowed, leaving the com-
pany loaded up with a sub-
stantial inventory of unsold
bikes and treadmills.

McCarthy said the com-
pany has to rethink its cap-
ital structure at the same
time that it pushes to
expand its subscriber base
to 100 million.

“Turnarounds are hard
wo rk , ” McCarthy said in a
letter to shareholders. “It’s
intellectually challenging,
emotionally draining,
physically exhausting, and
all consuming. It’s a full
contact sport.”

McCar thy’s letter to

shareholders emphasized
again the company’s push
to focus more on software,
than on the hardware of
bikes and treadmills.

That, according to UBS
analyst Arpiné Kocharyan,
would mean paying more to
land customers compared
with focusing on selling sta-
tionary bikes. After a cash
flow burn of $747 million in
the most recent quarter,
Kocharyan believes that
will lead to heightened con-
cern about the cash Peloton
has to work with.

Peloton Interactive Inc.
lost $757.1 million, or $2.27
per share, for the three
months ended March 31.
Stripping out non-recur-
ring items, it lost 98 cents
per share, outpacing pro-
jections of a per-share loss
of 85 cents, according to a
survey by Zacks Invest-
ment Research.

The loss was far greater
than last year when Peloton
was $8.6 million in the red.

Revenue slid 15% to
$964.3 million, which was
also short of analyst pro-
j e c t i o n s.

Peloton said it’s looking at
revenue this quarter to come
in between $675 million and
$700 million. That too soured
investors in early trading.
Industry analysts had been
projecting fourth-quarter
revenue of $820.3 million,
according to FactSet.
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ECONOMY

Fed: Inflation, Ukraine biggest
threats to financial system
BY KEN SWEET
Associated Press

NEW YORK — The Fed-
eral Reserve said Monday
that Russia’s war in
Ukraine and surging infla-
tion are now the greatest
threats facing the global
financial system, sup-
planting the coronavirus
p a n d e m i c.

The observations came
in the Fed’s semiannual
Financial Stability Report
that looks at trends in
trading and investing as
well as broad economic
issues. The report is not
an economic forecast, and
does not try to predict the
next risk to the financial
system. But it does high-
light areas of concern to
central bankers.

The Fed said economic
uncertainty has increased
since the bank’s previous
report, with Ukraine war
being a big part of the dete-
rioration. The bank also
highlighted the large fluc-
tuations in asset prices —
from Treasuries to stocks
— as investors reevaluate
risk in a high-inflation
e nv i ro n m e n t .

“Inflation has been
higher and more persis-

tent than expected, even
before the invasion of
Ukraine, and uncertainty
over the inflation outlook
poses risks to financial
conditions and economic
a c t iv i t y, ” the Fed said in
its report.

The Fed said persis-
tently high inflation may
require central bankers to
quickly raise interest
rates, which could also be
a potential risk for finan-
cial instability in the form
of lower economic output
as well as higher borrow-
ing costs for individuals
and businesses. It could
cause debt levels, which
the Fed says are elevated
but not yet a major con-
cern, to become unsus-
tainable for some busi-
n e s s e s.

“Further adverse sur-
prises in inflation and
interest rates, particularly
if accompanied by a
decline in economic activ-
ity, could negatively affect
the financial system,” the
bank said.

For individuals, infla-
tion could cause job losses
as the Fed increases inter-
est rates, which could also
impact the housing mar-
ket through higher mort-

gage rates, the bank said.
Because the report

reflects the Fed’s thinking,
its conclusions could be
part of the backdrop when
the central bank conducts
its annual stress tests of
the nation’s biggest banks
in the coming weeks. The
Fed used previous reports
to highlight the pandemic
as well as last year’s inter-
est in “meme” stocks such
as GameStop and AMC
Enter tainment.

In a statement, Fed
Governor Lael Brainard
also cited the recent
volatility in the commod-
ity markets as a place of
potential risk. While gyra-
tions in the energy market
have made headlines for
several weeks now, there
have been other commod-
ity markets — par ticularly
those for industrial metals
like nickel, zinc and
lithium — that have seen
large fluctuations.

“The Federal Reserve is
working with domestic
and international regula-
tors to better understand
the exposures of commod-
ity market participants
and their linkages with
the core financial sys-
tem,” she said.
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The Federal Reserve Building on Constitution Avenue in Washington, D.C.
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